Abel &Cole

Right under your Nnose:



Our Mission
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OUR TARGETS

Reduce our Scope 1 and 2 emissions (in absolute terms)
by 50% by 2030, from our 2020 baseline (3065 tonnes CO.e)

Reduce the carbon intensity of our Scope 3 emissions by 53% over
a period of 10 years, from our 2020 baseline (37426 tonnes CO.e)

Ensure that the absolute carbon figure for our Scope 3 emissions
does not exceed our baseline year (37426 tonnes CO.e)

Our Mission: To become the most
sustainable online grocery delivery
service



Minimising waste

Resource retention

Regenerating nature



A Circular Delivery Model
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Customer Order
packed in Andover %

Overnight
transit to DC

Delivery to
Customer/Collection

of used packaging



1. Packaging Policy
2. Club Zero
3. Working with suppliers

OUR TARGETS

Eliminate any problematic
Or unnecessary single-use
packaging through
redesign, innovation or
alternative (reuse)
delivery model

100% of our plastics
packaging to be reusable
or recyclable

70% of our plastics

packaging waste tobe
effectively recycled

Achieve 30% average
recycled content across all

of our plastics packaging
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Packaging Policy

e Focusonreduction and retention
« Planfor material to leak out of the loop

« Ensure that packaging changes donot
lead to food waste

* Actively choosing theright materialstor
the right job  Recyeling :
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Club Zero

‘Prefill range spanning:
Household
Pantry
Chill

* Customersreturn packaging
{hrough an existing delivery
oop

« 3"party supplier washes and
refills containers

 (Containersare standardised
PP potsin SM & L formats




Club Zero Expansion & %

* (Collaboration has supercharged
expansion

 Range growth from 13 to 100 SKUs since
2022

« Forecasttoreach 27% penetration

Club Zero as Penetration of Pantry o TWO mOdels
1. Suppliers send bulk product
2. A&C Iintegrates existing return loop

 Recognising stakeholder competency has
been key to growth
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Working With Suppliers

 LEnsuring alignment with nature
policies

e Transition to mono-material films
(meat &dairy)

* Phasing out compostable packaging

« Introducingreuse where possible,
including transit packaging
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Managing Waste



Plastic Pickup

* Single usefilms are inevitable
« Managing this waste stream is essential

e Infrastructureisnot sufficiently
provisioned

e Plastic Pickup - June 2022

SUCCESS so far:
« 45T offlexible plastic

« /T recycled intopolymer pellets for
use in construction.
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Abel &Cole

Recycling Collection l
\ Unwrap it. Rinse it. Bag it.

Put these items in your Plastic Pick-Up bag:
sticlids @ « Bread paper an WO
uche: « Cerea 1ridge « Cheese al ries
hets « Dried goods: fruit, « Baby wip
wrap past: sugar « Meat, poultry fis
carrier bag: » Froz ods o FlEmeTh w
OM: and bes sl
dveg WRAPPERS FRO! M
mposta « Kit towel,

wrappers « Pots




What actions can I take?
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Claim ownership for Identify competenciesin
your assets your business model

Collaborate proactively



Thank you
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